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June 2025 

Department Stats/ Key Performance Indicators  

WEBSITE 

 

 

 

SOCIAL MEDIA 

• Facebook – Views: 145,550 I Reach: 109,853 

• Instagram – Views: 54,932 I Reach: 17,788 I Interactions: 570 

Our social media following grew by 857 across all platforms since last month. Our 
Facebook page had 324,000 views and Instagram had 1,817,837 views — marking yet 
another month surpassing 1 million views, all from organic content. 
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VIDEO PRODUCTION 

• Published  
➢ Published – Mayor’s June Message ENG 
➢ Published – Mayor’s June Message SPA 
➢ Published – March's "Best of the Best" Winner is Cuento Sandwiches 
➢ Published – National Day of Prayer a Night of Hope & Unity Concert 
➢ Published – Doral Central Park Phase II Grand Opening 
➢ Published – April's "Best of the Best" Winner is Planet Smoothie 
➢ Published – Hurricane Safety Fair 2025 

 

Sponsorships/Grants 

• Sponsorship Acquired: 

 

 

 

Administration 

• Presented in Citizens Academy 
• Participated in multiple demos to assess new chat bot services for website 
• Ad and Flyer designs for multiple projects. 
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• Routine updates to the city website as needed by departments. 
 

 

Marketing 

June had a total of 13 email communications, with an average open rate of 35% and 
Click Rate of 0.37% 

 

 

 


